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Abstract: Acculturation and language proficiency have been found to be related both in terms of
second language acquisition (Schumann, 1978, 1986) and socio-psychological adjustment in intercultural
communication (Ward, Bochner, ¢ Furnham, 2001). However, predictions about the effect of a particular
strategy on success differ, assimilation creates the most favorable conditions for SLA and serves as
integration for general well-being.
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Introduction

An integrated interactive theory of mass media communication and immigrant
acculturation processes challenges the conventional linear assumption that media
communication is a stimulus and immigrant acculturation is a response. The acculturation
process is a natural adaptation process that occurs in and through communication. It is the
process of acquiring the methods of communication of a receptive society. The process of
acculturation is interactive and continuous, evolving in and through communication with
the immigrant’s new environment. Subsystems of the host society that have direct and
significant functional relevance to the daily lives of immigrants have the greatest impact on
acculturation processes. The role of the mass media depends on the susceptibility of
immigrants and has more limitations in regulating immigrant behavior than the role of
personal and interpersonal communication. Mass media use interpersonal communication
to facilitate acculturation, and its influence is particularly strong early in this process.

Assimilation to a different culture, typically the dominant one. It is a process of social,
psychological and cultural change that results from the balancing of two cultures in
adapting to the existing culture in society.

To be more precise, people go abroad and learn new language with culture as well.
These residents undergo the process of acculturation. According to Choi and Tamborini, in
this process they turn to the media to learn about their new cultural environment. As
Stephenson said, “current models of acculturation suggest that it is a complex and
multidimensional process in which immigrants retain aspects of their native culture while
they acquire the host society’s culture through adopting its attitudes, norms, values, and
behaviors. There are some notions and thoughts that as immigrants become acculturated to
a host society, their uses of host media increase while their uses of native media decrease.
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An intriguing finding of this study is that native language media use is obviously and
positively connected with acculturation indicators. To illustrate, Elasmer and Hunter
wrote that foreign media and ethnic media possibly impact on immigrants to adopt aspects
of culture while simultaneously reinforcing immigrants’ native cultures.

From the invention of the printing press to the spread of the Internet, the media
industry increased media access through asymmetric cost reductions assimilation between
different groups in society. Scientists have long wondered about the sudden the
democratization of media consumption will have a profound impact on cultural change and
most of all for the homogenization of culture. This claim has recently gained new
momentum rise of globalization and growing of critics warning of its demise of local
identity. On another note, the economics literature suggests that society regions with
strong ethnic, cultural, or local divisions are more likely to occur in one region. From
economic and political problems such as declining government quality, economic decline,
etc. Development and poor labor market outcomes. Controversial subject matter, but we
know very little about how active the media are cultural change and cultural
homogenization.
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